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As voiceover actors, feeling confident about what you’re auditioning for is key.  Here’s a 
checklist for ramping up your preparedness meter, before you step into the booth: 
 
1) Know the material:  
 
• You have to get to know and understand the material! 
• For commercial copy, make sure you closely read over the copy and direction. 
Kristin Malecki, Head VO Agent at LA Talent Agency, developed the VO Division in 
2010.  Malecki worked as a VO agent for over 5 1/2 years at previous reputable agencies.  
Malecki: “If it’s for a product you're unfamiliar with, make sure you Youtube old 
commercials, so you can get a better idea of the tone…Don't be afraid to ask your agent 
or booth director questions if you're unsure about something.  Although companies use 
different voices for different spots, there's usually a common denominator that can be 
found by pulling up past commercials.” 
 
•For animation, preparations ahead of time are essential.   
Malecki: “Read through the whole script (if applicable), and not just your character’s 
lines…Be prepared to play a little with voices and tones. You want to build a character 
and stay consistent, so don’t choose something that you'll struggle with.” 
•Also, it’s critical to already have some learned skills at Improv.  In the case that Disney 
throws changes at you on the spot, as they did with me… ie) “Now, do the French cat as 
‘Charo’…”, be ready with your “accent bag” by your side to BE anything, and have fun! 
•It’s imperative to know the market that you’re auditioning for in animation as well.  By 
knowing the differences of “tone” with each studio or network’s shows, you’ll learn how 
big or small to play roles when auditioning.  
Malecki: “With animation it’s a little different.  A pilot that is being read for Disney or 
Nickelodeon is going to be different than Fox for example. You just have to know your 
audience.” 
 
2) Rehearsing: 
 
•Remember, leave time for rehearsal!  For outside auditions, get there in advance, so you 
can be so familiar with the words, that it’s automatic when you finally get in front of the 
mic.  If you’re whispering in the waiting room, you’re doing yourself a disservice. 
• Go outside and rehearse in full voice vs. speaking in a hushed tone.  Make sure you feel 
comfortable speaking as the character you’re portraying, and avoid any surprises in the 
booth. 
•In addition, don’t over-think it, and do play around with variations. 
Malecki: “If you rehearse with only one variation, it's going to be hard to break away and 
'play'. 
 

 
 



3)  Animation auditioning - How Big or Small? 
•Going bigger is better!  Malecki:  “I’d rather have the casting director listen to an 
audition that is over-the-top, over one that isn’t any day. The casting directors listen to 
dozens, maybe hundreds of auditions, and you want your read to stand out in any way 
possible.” 
 
4)  Commercial auditioning - Throw in Tag Lines?  
•It all depends on the product.  Malecki:  “If you're reading for a product in which the 
tone is very serious and dry, I wouldn't recommend ad-libbing.  But, if the direction is 
higher energy and skewed to a younger audience, go for it.  Don't go overboard with it 
though. You don’t want to re-write the copy.” 

 
5) Self-Auditioning Wisdom: 
•If you're not in the presence of an agent or booth director, make sure you play back your 
reads. You'll notice little things when you listen to it out loud. 
Malecki: “In order to get the best take possible, do your research, read over the copy in 
it's entirety first and don't over-think the direction. Many times the specs are very general, 
i.e) Female 30-40, so the ad agencies may not know what they want, until they hear it.  I 
always suggest sending no more than three takes for commercial copy and two for 
animation.” 

 
 

 
 
 
 
 


